Word from
the
President

Why should | pay

for music?

A few weeks ago, | received a call
from a friend — a dentist — asking
what SOCAN is and why it is
demanding money for playing music
in his dental office. He was contacted
by SOCAN as part of a campaign to
sign up various groups of music
users.
| asked him why he plays music in
his office. He told me that music
helps create a more relaxing
atmosphere for patients. “So,” |
asked, “shouldn’t the writers who
create the music you play be paid for
this service?” While on the phone,
we went to the SOCAN website,
where he could see for himself that
the fee would be about $90 per year.
Many people don't realize that for
songwriters around the world,
creating music is their livelihood. But
a songwriter on Salt Spring Island, in
Dublin or Durban, cannot track every
use of his music. That's where
SOCAN comes in. For a reasonable
fee, SOCAN provides access to
virtually the world’s entire repertoire
of copyright-protected music. In the
case of a typical dental office, the
annual cost for music is significantly
less than what the dentist charges for
an hour’s work.
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Reachingout to recreational

facilities
by Alexandra Lopez-Pacheco

“Our experience with SOCAN has always
been a very good one,” says Michel
Philion, who manages the City of
Gatineau’s 250 recreational and
community facilities. “But all my people
tell me that Tariff 21 has made the
reporting much easier.”

What is Tariff 21? It's a one-stop,
cost-effective licence SOCAN is now
offering to recreational and local
community facilities whose gross
revenues fall under a set threshold. It
covers live or recorded music for such
events as receptions, fairs, ice-skating,
fashion shows, circuses, fitness activities,
minor-league hockey and other sporting
events.

“The argument used to be that a small
community centre that has ice-skating,
had a wedding in its reception hall and
has fithess activities, had to pay a
different tariff each time,” says Laurence
Godfrey, regional sales manager,
SOCAN. “With Tariff 21, we're saying,
‘We know you are a small community and
you have a service to provide to that
community. Now, one cost-effective fee
will allow you to do everything you need
to do, provided your gross revenue is less
than the amount we've established.”
Tariff 21 is only one example of SOCAN's
dedication to improve its services to
music customers. Another initiative that a

growing number of SOCAN customers
are very excited about is online payment,
which allows them to calculate, file and
make payments online.

“We've reported three times online,” says
Deb van Adrichem, event co-ordinator for
the Prince George Civic Centre. “Our
administrative co-ordinator uses this
method now, and we’re saving lots of time
and paper doing it that way.”

At the end of the day, regardless of what
new services SOCAN offers, the
backbone of its relationship with
customers continues to be the
personalized assistance its licensing
representatives provide customers. Says
van Adrichem, “The SOCAN
representative who we dealt with was
exceptionally helpful in walking us
through the online payment method.”
Livio Piovesan, who runs the Lansdowne
Park Administration in Ottawa, echoes the
feeling. “Our licensing representative has
always been tremendous,” he says.
“Whenever | have a question, she returns
my call immediately. With whatever
guestion | have, she always provides
clear and concise information on what
has to be collected or how it has to be
collected.”

So if you run a community or recreational
facility, don’t be shy — ask your licensing
representative about Tariff 21.



