Word
from the
President

Moving Forward

| take this opportunity to celebrate
our shared success — the
accomplishments of both music
creators and music users — and the
spectacular improvement to our
relationship.

At SOCAN, we have long been
aware that our customers have a
clear understanding of the dynamics
of a business that is based on the
"transmission” of a consumer good
for a fair and equitable
compensation. Moreover, as our
product is sure to enhance working
and business environments and is a
known stress reliever, we also know
that we are selling a value-added
commodity.

As SOCAN president and as a
SOCAN member, it makes me happy
to see our decal prominently
displayed near the entrance of
establishments such as the Bellagio
Restaurant, where | have lunch
whenever | visit our Montreal office. |
enjoy supporting those who support
us!

Pierre-Daniel Rheault
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SOCAN Helps Setthe Mood with Spas

by Alexandra Lopez-Pacheco

“Music is part of the sensory experience
of being in the spa. We use it to set a
tone, to relax and to create an ambiance
of tranquility for our customers,” says The
Absolute Spa Group owner Sergio
Cocchia. With six locations in
Vancouver—including four at The
Fairmont Vancouver Airport—and such
celebrity clients as Gwyneth Paltrow,
Uma Thurman and Gillian Anderson, The
Absolute Spa is renowned as one of the
highest calibre spas in the country.

“We thought music was important. You'd
be hard pressed to find someone who
doesn't feel that it plays a big part in their
mood, in how they feel or react to certain
things,” says Cocchia. But The Absolute
Spa Group went one step further than just
playing background music. Cocchia and
his team considered that various types of
music affect individuals differently,
depending on their personality, tastes and
even mood. “A lot of new-age music is
just a style | don't like, but you go into a
lot of spas and have to listen to whales.
Some people find that relaxing. For me, a
little Eagles would work a lot better,” says
Cocchia. So The Absolute Spa offers its
clients the ability to select the music they
want to listen to while experiencing the
pampering treatments. Cocchia, who also
owns the newly renovated Century Plaza

Hotel & Spa, is currently looking at the
possibility of offering live music, perhaps
even dinner and dancing, on the
weekends at the hotel’s ultra chic Beyond
Restaurant and Lounge.

At the Americana Conference Resort and
Spa in Niagara Falls, music is used to
enhance the atmosphere, says James
DiBellonia, managing partner. “We're
now just going through a program with
SOCAN as far as introducing background
music in the corridors and in the spa,” he
says. The Americana, favored for its
spectacular wedding receptions and
premiere conference facilities with over
20,000 square feet of meeting space, is
also a popular family retreat. That's
because it boasts Ontario’s first indoor
water park, which has a retractable roof.
And last year, the Americana opened up
Senses, a luxurious full-service spa.

Craig Brockie, the SOCAN representative
who is working with them, says
DiBellonia, “is very positive and on the
ball, very interested in our property, how
SOCAN can service us and how to do
things properly. This representative has
an understanding of our business from an
operator’s point of view and his approach
is very professional.”



